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. . . This is a guidebook, not a rulebook. It is designed to help kee
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the Decent brand consistent and compelling. It should be the

foundation that allows us to continually strengthen our brand.
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Branding
Guidelines

A complete guide to all your Decent branding needs.
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The The Decent brand is more than a name its a
complete system of color, typography, and artwork
Ove rVieW that reflects the spirit of our company. Decent is
committed to providing a positive and stable

brand experience.

These guidelines are for the Decent team and have
been carefully designed to protect our brand. If
you're ever in doubt about something, please refer

back to these Brand Guidelines.

Cant’ find an answer to your question? feel free to

reach out to design@decent.com
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7) Decent

Primary Logo

The 'Decent’ logo is the foundation around
which we have built our visual Identity. The

logo is a legal Trademark. It is the visible

expression of our company, and of our
company, and it must be used responsibly
and consistently. This section details all you
need to know about the correct usage and

application of the Decent brand marks.
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The Decent
Wordmark

The logo is made up of the
Decent brandmark heart that

sits to the left of the Decent

wordmark.
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Logo
Variations

The Decent logo is available in three different
colors. Each version has been specifically
designed to allow the best possible
reproduction of the logo across various
media and output methods. Please ensure
you choose the correct version and account
for reproduction restrictions and size and
shape of the materials being used.

We should wherever possible, place the logo

on a white background to ensure legibility;

however, the white on red and black logo is

also acceptable.
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The Decent
Heart Brandmark

The Decent brandmark heart is a mash-up of

the letter D for "Decent” and a heart.
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Safe Zone

A safe zone area has been specially
developed to allow maximum clarity
and legibility of the logo. The image to
the left represents the exclusion area
required around any application of
the primary logo. No type or graphic
elements should intrude into this
space. The exclusion area is measured
by the height of the capital (D) in the
wordmark. For the heart Brandmark,

the heart acts as it's safe area.
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Decent wordmark
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Brand mark
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Typography

Primary Typeface
How we express ourselues through our

typography adds character to our u e ta

company’s visual identity. ABCDEFGHIGJKLMNOQRSTUVWXYZ
Typography, choice of typefaces, and b cdefghigjklmnoqrstuvwxyz

their use in layout design all help to create 12345678 90(!@$ O/o&?)

a unigue personality for communication.

This section covers our typeface families

and how to use them properly.
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y POYrdp ny Averta PE Black Italic
We | g h t S ABCDEFGHIGJKLMNOQRSTUVWXYZ

abcdefghigjkimnoqrstuvwxyz

B 1234567890(!@$%6&?)
Our typography families are used across

Decent's visual identity.

Averta PE Black Italic

ABCDEFGHIGJKLMNOQRSTUVWXYZ
abcdefghigjklmnoqgrstuvwxyz
1234567890(!/@$%&?)

Averta PE Black ltalic

ABCDEFGHIGJKLMNOQRSTUVWXYZ
abcdefghigjklmnogrstuvwxyz
1234567890(!/@5%&?)
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Color
Values

The primary colors are vital indicators of the
Decent brand. Our primary brand color is
Watermelon. However, we use or secondary

colors as brand accents.

One of the ways we attract interest in our
brand is through the use of color in marketing
materials. Our company aim is to be
empathetic to our users when it comes to
sensitive or complicated information. We
exude a professional and trustworthy user
experience through minimal design and the

use of white space.

Primary

Watermelon

240 93 95 0% 79% 57% 0%
HEX #FO5D5F PANTONE

Supporting Supporting

Secondary

Blue White
Midnight

HEX #86C3E6 HEX #FFFFFF
R:34 G:83 B:115 C:91% M:64% Y:35% K:17% R:134 G:195 B:230 R255 G255 B255

C:44% M:9% Y:2% K:0% CO MO YO KO

HEX #225372 PANTONE



Medium Light White
Gray Gray

Grays

Our gray are used in a very utilitarian
way. Decent Dark is used for all of
our copy, while the lighter grays and

white are utilized for backgrounds.

Dark
#F5F5F5 | #FFFFFF

#DEDEDE

R:45 G:45 B:46 C:71% M:65% Y:62% R:222 G:222 B:222 R:245 G:245 B:245 | R:255 G:255 B:255
HEX #2D2D2E PANTONE C:12% M:9% Y:9% K:0% C:3% M:2% Y:2% K:0% C:0% M:0% Y:0% K:0%
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[CONS &
ILLUSTRATIONS

While illustrations bring a user into a narrative,
capturing several ideas and telling a story,
icons serve a more functional purpose. lcons
represent content rather than complementing
it. Generally, illustrations depict large thematic
concepts using metaphors and narratives.
lcons are used to express actions or elements
within our product. They should be used

consistently and be clearly defined.

2019

©2019 DECENT.COM

ICONS

ILLUSTRATED ICONS

ILLUSTRATION
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. Mascot
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Mascot
Examples

Our lovable mascot Gifford is an
armadillo. He wants to make life
easier for freelancers. He goes out of
his way to make healthcare less
stressful, so our customers can get

back to doing what they love.
We use a Gifford Icon, a stand-alone

illustration and we also use him in

full-fledged illustrations.
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MASCOT ICONS

MASCOT VARIATIONS

MASCOT ILLUSTRATIONS
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Things
to avoid

There are a few things we should

avoid when using our mascot.

| ets review shall we...
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Awkward
cropping.

Changing the color
of the mascot.

DECENT BRAND GUIDELINES

Overlaping
Copy or images.

Two or more Giffords
in one place.
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Flipping
mascot.

Rotating
mascot.
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Photography
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Photography

The photos we use should embody who
our customers are. Since we provide
services to independent contractors,
using images that represent that culture
is essential. Images should embrace a
sense of joy, independence, and freedom

and should not be overly stage
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Brand
Execution
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Business
Cards

Our business cards are bold, bright and
iconic-perfect for communicating the

uniqueness of our brand.

www.decent.com

Final Card Size:
3.5 x 2 inches
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@) Decent

Name
Job title

email@decent.com
Seattle, WA
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Brandeo
Documents

Our stationary is a regular point of
contact with our customers. It may be a
small thing, but it continually re-enforces

our ethics of high quality and consistency.
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Marketing
Website Example

The Decent.com marketing experience
is typically the entry point where our
customers will be ex posed to the
Decent online brand. The goal of the
marketing experience is to establish
that Decent is unique in the healthcare
industry. We use brand assets that are
human and fun, including photography,

illustrative assets, and a clean layout.
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Product
Website Example

The Decent Product is esthetically
cleaner and uses graphical elements
like illustration and photography
minimally. It's essential we foster a
clear and easy to use environment for

our customers.
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Social Media

Visual Tone

The brand assets we use in our social
media are often our first chance to
express our company brand a
personality. The Decent voice should be
clean vyet playful. Social media
responses should be upbeat, optimistic
and positive. Decent should avoid being
sarcastic or negative to customers,

followers or other brands.
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Social Branding

Keeping things simple

Our social media profile images are where we
establish a corporate brand identity. Our
Decent heart is the ideal brand asset to use in

profile images.
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Z Z

|nstqgrqm Facebook
110px x 110px 110px x 110px

|n5tqgrqm Facebook
110px x 110px 110px x 110px
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Thank you

WE REALLY APPRECIATE YOUR INTEREST IN THE DECENT BRAND.
IF YOU HAVE ANY FEEDBACK, DON'T HESITATE TO CONTACT OUR DESIGN DEPARTMENT.

If you have any comments or questions please
Email: design@decent.com



